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What You Mlssed |f You Aren’t in Qne of

Our MasterMmd groups

We have two MasterMmd groups ‘These: anyers meet in person

[ three. fimes a ‘year: and.by phone each, of the other months. Théy
-corfie o olir events fiee, where we have agroup dmner together

and they frade rnsrder mformatlon inside-a. prrvate 'LISTSERV.

"While ‘'we gtk about marketmg a:lot, the: drscussrons dori't end

thefe. ‘Everything from hiring aﬂd paying superstar empioyees to

fcreatmg the. ultimate client: expenence to'the use of systems is
:shared From time’ to tlme ‘we - have.  openings: Fax your
“expression of interest ‘to, Mairim dat-the Gréat Legal Marketing
office;; (877) 576 6?52 if interested in fooking:at the: cornifidential

questionnawe to see if you qaahfy and would-be a good fit,

Wrthin the past month we talked about and shared
: Resources for good (and cheap) car-accident klts to give

away to clients:.

* How to convince other iocal busmesses to pammpate m--

your CD interview program to the riutual benetit of ali;

“The Bever-enging debate/dlscussron of ihterpal blogs VeSS

external blogs:

One meinber's tervific few boqk at of:he
leverage and share to the tenefi

Whiere to ﬁnd;great-summ&r:mark

g interns.
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Taking Action - what Great Legal
Marketing Members Have Been Doing Recently
With What They've Learned

Congratulations to Coaching member Neal Goldstein
(EGLaw.com} In late March, he ook Allstate Insurance Company
to the mat in the representation of a self-employed mather who had
suffered a fractured wrist requiring surgery. Unfortunately, she was
diagnosed with reflex sympathetic dystrophy. Alistate waited until
three months before trial to making a low-ball offer. Halfway
through trial, Allstate increased the offer, but Neal stood his ground
and rejected it. When Neal rejected their offer, Allstate withdraw its
offer. The jury deliberated for several hours hefore awarding Neal's
client a very substantial verdict, which | am guessing exceeded the
policy limits. True to form, Allstate immediately settled the case.

Neal's press release on the case was directed, in part, toward
defendants in a personal injury case as a reminder to them to know
about the strategies being used by defense counsel and their
insurance companies. Of course, no defendant knows this. This
argues for a free report from each one of you fo try to attract the
attention of someone who has been_ sued and may have a
question. Frankly, | have loved playing “personal counsel” in the
past and have done my best to dig deep into and iritatée the
insurance companies. {They hate it. Heck, I'd act as personal
counsel freel)

Coaching member DJ Banovitz (ColoradolnjuryFirm.com) listened
to last month's Coaching call with John Kremer and immediately
went out and talked to his local independent bookstore owners.
Viola! He reported that he was able to get Denver's largest
independent bookstores to carry his books on consignment!

Coaching member Andrew Garcia (PhillipsGarcia.com} came up
with a great idea for the Family Legal Planning area of his practice.
As he putiit:

*| was able to do a little cross-marketing with the biggest kids'
gymnastics center in the area (which alsc happens o be direcily
across the street from us). The ¢wner allowed me to come in and
put on a workshop about choosing guardians and the importance
of estate planning. The workshop would be run in a room adjacent
to the farge waiting area where parents usually wait for an hour
while their kids are practicing gymnastics. (As an aside, my
daughter is a student there and I've sat there for years thinking
about what an opportunity it would be for me to put on a workshop
like this.)

Anyway, the workshop is running once to twice a day from
Tuesday through Saturday. We have a chance to be in front of
over 150 parents! What an opportunity. .. right?

Well, on the first day (yesterday) we were up there...we were all
set up, ready to go. Not a single parent wandered into the room to
watch the workshop and we only got three people who would
approach the table and register for our materials. What a downer...

{Continued on page 2}
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